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Taylor Francis Ltd, United Kingdom, 2009. Paperback. Condition: New. Language: English . Brand
New Book. Public Relations and Social Theory broadens the theoretical scope of public relations
through its application of the works of prominent social theorists to the study of public relations.
The volume focuses on the work of key social theorists, including Jurgen Habermas, Niklas
Luhmann, Michel Foucault, Ulrich Beck, Pierre Bourdieu, Anthony Giddens, Robert Putnam, Erving
Goffman, Peter L. Berger, Gayatri Chakravorty Spivak, Bruno Latour, Leon Mayhew, Dorothy Smith
and Max Weber. Unique in its approach, the collection demonstrates how the theories of these
scholars come to bear on the understanding of public relations as a social activity. Understanding
public relations in its societal context entails a focus on such concepts as trust, legitimacy,
understanding, and reflection, as well as on issues of power, behavior, and language. Each chapter
is devoted to an individual theorist, providing an overview of that theorist s key concepts and
contributions, and exploring how these concepts can be applied to public relations as a practice.
Each chapter also includes a box giving a short and concise presentation of the theorist, along with
recommendation of key works and secondary literature. Overall, this volume...
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Complete information for publication fanatics. It is actually rally intriguing throgh reading period of time. I am happy to explain how this is actually the
greatest publication i actually have read inside my own daily life and may be he finest ebook for possibly.
-- Ms. Heidi Ra th-- Ms. Heidi Ra th

Certainly, this is the finest job by any publisher. I was able to comprehended almost everything out of this published e ebook. You wont truly feel monotony
at at any moment of the time (that's what catalogues are for concerning should you question me).
-- Gr a ciela  Em a r d-- Gr a ciela  Em a r d
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